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he'Current StatL'!lii of Customer
! Service:

Most customers think it i1s at all-time low

* Your employees and eustomersitalk about
your leadership:

redominant re‘gson that we

reate an enormous
nity for those companies who care
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e prﬂciples for this pr@ésentation are based

upon the findings from Ed Horrell’'s book:

ED HORRELL

)

- KINDNESS REVOLUTION

THE COMPANY-WIDE CULTURE SHIFT
THAT INSPIRES PHENOMENAL
CUSTOMER SERVICE

-a'ire"
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Some Interesting Data

97.8% of respondents consider the display of
values, such as Kindness, to be either extremely
customer

or very important to theirdecisions
» 100% of respondents phfgr.tlglwork for the

loyalty

d‘ants prefer to do business with
ny

ed their current employer as less than

ly” kind

Kindness Survey-2008
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 They want to be understo
* They want to fe
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e Ask Questions
 Show Empath
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'Sreet !our C

e Engage Your
 Make Eye Co
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Stop Whatev Ise You Are

e Put Down the
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 Keep Calm Under
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Give Assuran That You C
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Ineffective or |irt|culate spee
 Inappropriate dress

 Negative n

Ing quickly to problems
Ing defensive behavior
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It IS “a little extra”

 Doubletree Hotels

 Hotel Prestaon

f Dyersburg
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Create a differe tlng factor
 Have mcreased
e Save your custo
ave a uni

by competitors
all, not big
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- Inltla tiv

Non-profit cor;iatlon
« Mission to raise the

Importance of kindn
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t to bring it to Greater City




E' Member Alhivities
¥

Logo on websites, vehicles, and offices
o “Spirit of Kindness” awards

e Scholarships in.hon(uf?d acts
g of ess” celebrations

Proud Member
= KINDNESS REVOLUTION

gatherings
es
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From TomI"F’eters:

omr‘nit yourself to performing one new ten
minute act of exceptional customer service
every day. Induce your colleag@les to do
the same -

"
‘)f a year, in a 100 person

his will result in 24,000 new
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